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Abstract The 21st century is not the era of labor creative economy, but the era of knowledge economy, knowledge economy and
labor economy have an essential difference. The emergence of the knowledge economy oriented to the economic market has
brought about brand—new knowledge, industry and consumption systems, as well as great changes in enterprise marketing
management, including the changes in management and management concepts. Change one of the key aspects of
management practice is marketing management, this paper mainly analyzes the change of the era of marketing of
knowledge economy, also further analyzes the influence of knowledge economy on market operation, but also put forward
the era of knowledge economy marketing management influence on enterprise marketing management and effective
measures, to promote the improvement of marketing management level has laid a good foundation.
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