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Application of Electronic Commerce in Pharmaceutical Marketing

He Yan

Tiefeng District, Qiqihar City, Heilongjiang Province

Abstract With the development of science and technology in China, the information age is advancing by leaps and bounds. Under
the impact of the network and information, the marketing methods of pharmaceutical companies must adapt to the times
and make some reforms and innovations. In order to make pharmaceutical enterprises in a favorable position in the
competition under the new marketing environment and achieve long—term development, it is necessary to combine network
marketing and traditional marketing mode, so that e—commerce can be well applied in pharmaceutical marketing. Only in
this way can the development of pharmaceutical marketing be promoted, and the pharmaceutical industry can develop more
rapidly under the background of informatization. By analyzing the application mode of e —commerce in pharmaceutical
marketing, the article puts forward some application strategies of e—commerce in pharmaceutical marketing, hoping to have
some reference for future work.
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