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Strategies and Development Paths of Pharmaceutical Marketing

Chen Shouyuan

Gongchangling District, Liaoyang City, Liaoning Province

Abstract This paper takes the marketing transformation of pharmaceutical companies as the theme of discussion, analyzes the basic
connotation of marketing transformation, expounds the combination and transformation of pharmaceutical products and the
price strategy of pharmaceutical marketing from the perspective of products and prices, and summarizes the main channel
types and organizational models of pharmaceutical marketing. The marketing channels and effective promotion methods of
the pharmaceutical retail market hope to provide feasible suggestions for the optimization and development of the

marketing transformation of pharmaceutical enterprises.
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